because company fulfill its social responsibility obligations only to fulfill stakeholders and regulator pressure, not corporate consciousness, Porter and Kramer [4] Therefore, we define CSR committed to a particular group of stakeholders as policies, processes and practices adopted by company to stakeholders group. This study focused on major stakeholders and defines CSR through main stakeholders perspective. The survival and success of a company will depend on manager ability to create wealth and adequate satisfaction of major stakeholders, Clarkson [5] . Main stakeholders of a company are employees, shareholders, customers, suppliers, communities and the natural environment. CSR implementation should use new approaches, such as the concept of corporate correspondence citizenshiporiented between social benefits that company provides for public from profit derived by a company (business profit) through implementation of corporate citizenship program, Jeurissen [6] Lawrence and Weber [7] also states that if a corporation makes CSR as part of vision and strategy, the corporation's business will enjoy the reputation and increase business value and long-term earnings growth. The opinion was supported by the Corporate Sustainability Theory, Elkington [2] , which states that in order to live sustainable, the corporation must integrate business goals with social goals and ecological objectives holistically.
An empirical study conducted Waldman et al. , [8] using the strategic leadership theory. It was examined the influence of transformational leadership on CSR aspects in the decision making process. Furthermore, Verissimo and Lacerda [9] develop a test the effect of transformational leadership and ethical integrity of Company's strategic orientation to CSR. Both studies found a positive relationship between transformational leadership on Company's strategic orientation to CSR. However Verissimo and Lacerda [9] did not find significant correlation between CEO ethics integration on company CSR orientation.
Some research link CSR, both in strategy and implementation level, with following consequences variables: organizational performance Lorenzo et al. , [10] ; Skerlavaj et al. , [11] profitability, Mittal, et al. , [12] corporate sustainability, Kampf, [13] a competitive advantage, reputation and corporate image, Arendt and Brettel, [14] Positioning CSR as part of company's strategy has been said by some management experts. Levine et al. [15] states that strategic CSR activities can increase competitive advantages range, such as brand reputation, awareness and employee morale and relationships with regulators and consumers. Graafland et al. , [16] ; Verissimo and Lacerda [9] and Kranz and Santalo [17] found the companies implementing strategic CSR will improve performance and competitiveness.
CSR implementation in this study more oriented to the elaboration of internal and external aspects of company's. Mishra and flares [18] examined the effect of CSR implementation on corporate performance. The indicators developed to measure CSR implementation is stakeholder approach to employees and external perspective, which consists, investors perspective, public, an environmental and supplier perspective. The results of the studies have increased the aggregate CSR size to improve financial and non-financial performance. In addition, CSR is better / higher against each type of stakeholders to improve company performance.
Referring from various facts, theories and empirical outlined above, the research focus is to develop research at manufacturing in the industrial PT. Kima Makassar, to assess company's performance improvement through CSR implementation integrated with corporate strategy. CSR-oriented corporate strategy constructs measured by indicator of sustainability progress indicator comparative evaluation (SPICE), developed by Hemming et al. , [19] . The methodology is based on triple bottom line concept, Elkington [2] , which combines measures of economic development with social and environmental responsibility. . II. 
Research Framework

Leadership
Thoha [20] states that research Iowa, Ohio and Michigan became a milestone in history the commencement of leadership study related to organizational behavior. Leadership theory, among others are: 1) Trait Theory, which is known as the theory Great Man, 2) Group theory, related to social psychological, 3) Theory and Model of situational contingencies, affect the role of a leader in performing its function as a leader, so that subordinates confident and happy for his leadership, and 4) Path-Goal Theory, using motivation theory to direct subordinates in order to work properly.
Leadership style each leader different each other. Authoritarian leadership style provide opportunities for subordinates to ask questions or ask for clarification. Democratic leadership style give opportunity for subordinates to discuss; Laissez-Faire leadership style give freedom to subordinates (The Iowa Leadership Study), Luthans [ 21] Bass and Avolio [22] in wawan-satu.blogspot.com suggested that transformational leadership is known as "the fours'. Firstly, idealized influence, a reflection of subordinates behavior in admiring boss. Secondly, inspirational motivation, able to motivate subordinates to maximum work in achieving organizational goals. Thirdly, intellectual stimulation, leaders must be able to create new ideas that will impact on organization development. Fourth, individualized consideration, the leader must be able to listen to and meet the needs of subordinates, in other words, leader cares to his subordinates. Transformational leadership is superior compared to transactional leadership, Daft [23] . A transactional leader pay more attention to subordinates needs that can increase productivity, so that subordinates work happily without any coercion. However, transformational leaders capable to implement the changes in vision, mission, and organization culture as a whole by influencing his subordinates to make changes to increase productivity or performance of organization, Daft [23] 
Ethics Integrity
Integrity is defined as ethics virtue that can raise the level of human aspirations and ethical behavior and have a transformative effect on leaders and followers, Burns [24] . Transformational leadership occurs when goal value of a leader such as integrity, respect and justice is adopted by subordinates (Kuhnert and Lewis [25] . Construct used to measure the CEO ethical integrity is the Perceived Leader Integrity Scale (PLIS) developed by Craig and Gustafson, [26] . This is a subordinate instrument that quantifies perception of behavior style a leader.
Business ethics and social responsibility needs to be cultivated in any "corporate" behavior simultaneously. In essence, a company that cares about ethics will create loyal customers. Therefore, company survival in long run is more assured. Insights and ideas that need to be businesses concern for ethics enforcement are: (1). self-control (2). social sensitivity (3). competition (4) large companies can help small companies (5) looking ahead (6) maintain identity.
Organizational Learning Culture
Organizational Learning Culture is defined as a complex process that refers to development of new knowledge and having potential to change behavior. Huber, Slater and Narver, in Skerlavaj et al. [11] , Skerlavaj et al., [11] suggests that indicators of organizational learning culture are combination of three processes: (1) acquisition, (2) Distribution, (3) Interpretation of information and mindset change. This Indicators were used in this study.
The benefits of learning cultural development are assessed by performance or effectiveness of organization. Thus, a comprehensive learning culture needs to be placed within organization transformation framework in maintaining its existence, such as the creation of superior value for different stakeholder groups.
B. Company strategy formulation Oriented to Corporate Social Responsibility (CSR)
CSR-oriented company strategy formulation incorporates a holistic perspective of a future-oriented company, either external forces or internal forces, in order to achieve its goals and realize its strategic plan based on the ecological balance, Freeman, [27] . Company's strategy is based on triple button line concept of Elkington [2] namely: profit, people and planet. The indicators used to measure the CSR-oriented corporate strategy variables was developed by Hemming et al. , [19] [18] , who prefers to wealth creation and adequate satisfaction for our stakeholders, primarily consisting of 1) employee, 2) consumer, 3) investor, 4) society, 5) environmental, and 6) suppliers perspectives. Strategic performance measurement is used to measure the performance appraisal of all aspects and functions within company, and its implications not only affects the short term but the medium and long term, as well as performance-oriented aspects of financial and non-financial performance, (Kaplan and Norton, 1996) . Indicators to measure the performance variable is balance scorecard, with four perspectives namely: 1) Financial, 2) the consumer, 3) internal business process, and 4) learning and growth perspective.
IV. Research Methodology
The research was conducted at PT. KIMA (Makassar Industrial Area), South Sulawesi Province. The approach used is quantitative. The population was 165 manufacturing companies operating in Industrial Area Makassar, South Sulawesi. Sample used was taken by using purposive sampling, namely 81 companies manufacture. In this case, the respondent represented by leader with general manager level and functional managers. Questionnaires contain a set of indicators that reflect latent variables and items in closed statement prepared with a Likert scale measurement. Validity and reliability test are also performed. Research model is tested using statistical analysis techniques PLS (Partial Least Square), Solimun [28] V.
Testing Hypotheses
A. Hypothesis Testing Results of Structural Model (Inner Model)
Hypothesis in this study is tested using inner model (structural model). It consists of 5 (five) hypothesis on 3 (three) endogenous variables. Three first hypothesis states that Transformational leadership (X1), Integrity Ethics (X2) and organizational learning culture (X3) have a significant influence on CSRoriented company strategy formulation (Y1). Another hypothesis consists are the influence of strategy formulation (Y1) on CSR implementation (Y2) and CSR Implementation (Y2) on BSC performance (Y3). The results of hypothesis testing can be seen in the following figure: The tests result show there is significant impact of CSR-oriented company strategy formulation variable on CSR implementation. Therefore, the fourth hypothesis in this study is acceptable because it has a significant effect. Hypothesis Testing 5 is accepted. It show there is significant effect of CSR implementation variable on corporate performance as measured by BSC. Therefore, the fifth hypothesis in this study is acceptable because it has a significant effect.
Strategy Formulation And Csr Implementation On Company Performance(Study At Industrial Area
B. Total Coefficient of Determination (Q2)
The goodness of fit for inner model shows total R-square coefficient of 0.762. The results can be explained in that the research model that examined the effect of Transformational Leadership (X1), Integrity ethics (X2) and learning culture (X3) on strategy formulation (Y1) and their effects on CSR Implementation (Y2) and Balanced Scorecard Performance (Y3) has a high relevant predictions. Predictive value relevance of 0.762 indicates that the data diversity (information load) in this study may be explained by the research model by 76.2%, while the remaining 23.8% is explained by other variables that not surveyed in this research model .
VI. Research Finding
The results of hypothesis testing in Table 5 .1, with concerning the direct effect between variables and the significance, create a model about the influence of transformational leadership, ethics integrity on CSRoriented company strategy formulation, CSR implementation and performance of manufacture company in Makassar Industrial Area. The explanation are follows:
Factor loading values of transformational leadership style suggests that this idealized influence indicator reflect the subordinate admire to their admired boss. This leadership style most used by leader, specially at companies within the industrial area of Makassar. But generally, the results showed that all four indicators strongly reflect the transformational leadership style. The findings of this study strengthen study by Bass and Avolio [23] that transformational leadership is known as "the fours'. Firstly, idealized influence: a reflection of boss that admired by subordinates. Secondly, inspirational motivation, able to motivate subordinates to work with maximum effort to achieve organizational goals. Thirdly, intellectual stimulation, the leader must be able to create new ideas that will impact on organization development. Fourth, individualized consideration: the leader must be able to listen and to meet subordinates needs, in other words, a leader very care to his subordinates. Empirically, the findings of this study support the opinions expressed Jose M Verissimo and Lacerda [9] in a study that examined the influence of transformational leadership and ethical integrity on CSR-oriented corporate strategy. Integrity ethics affect CSR-oriented company strategy formulation. It shows there is a positive influence between leader integrity on strategy formulation. The results of descriptive analysis shows that respondent general is agreed to ethics integrity of directors board that reflecting high morality to employees. The relationship between organizational learning culture variables with CSR-oriented strategy formulation is not accurate (insignificant), because it has no significant effect. Empirical reality suggests there are other factors that are more dominant in organizational learning process, intuitive cognition.
CSR-oriented company strategy formulation affect on CSR implementation. These findings are consistent with corporate sustainability theory proposed by Elkinton [2] Kranz and Santalo [17] concerning the field thinking and practice. Companies and other business organizations working to extend the life expectancy based on triple bottom line aspects namely: profit, planet and place, in competition and company survival context . Profit indicator with a score of 0.70 is an indicator with highest average value of CSR-oriented company strategy formulation. This study concluded that CSR, with dimensions of value creation in three aspects: economic (Profit), environmental sustainability (Planet), and social (People), can be an integral part of company's strategy, particularly manufacturing companies operating in Makassar Industrial Area.
CSR implementation focused on key stakeholders and define CSR through main stakeholders perspective, comprising: employee, consumer, investor, community, environmental and supplier perspective. The test results accept hypothesis that CSR implementation affect on performance of Balanced Scorecard (BSC), this result supports the idea Mishra and flares [18] , Berman et al., [29] which examined the effect of CSR implementation on corporate performance, and tested the six dimensions of corporate social responsibility (CSR) on financial performance (FP) and non-financial performance (NFP) of manufacturing company. The findings suggest that responsible business practices against major stakeholders contribute benefit to improved performance, especially companies operating in Makassar Industrial Area.
VII. Conclusion
This study proves that behavioral aspects of leadership, consisting of transformational leadership, ethical integrity, increase the effectiveness of company strategy formulation oriented to ecological environment in the industrial area of Makassar. Dimensions of idealized influence, inspiration motivation, intellectual stimulation and individualized consideration have significant and positive contribution to direction of company strategy formulation that increasingly CSR-oriented. Organizational learning culture does not make a real contribution to formulation of corporate strategy with environment oriented (CSR). The dimensions of acquisition and interpretation of information and behavioral dimensions of company leadership received a low response from company leaders because the intuition dimensions is more dominant aspect of organizational learning culture which is believed to increase the effectiveness of company strategy formulation.
The dimensions of the natural environment (planet), social environment (people) and economic dimension (profit) in CSR-oriented company strategy formulation have very significant contribution to improve the effectiveness of CSR implementation. Company strategy formulation orients to environment (planet, people, profit) will increase the leadership commitment to create CSR implementation in main stakeholders perspective, namely; employees, customers, investors, communities, environment and supplier perspective. This study shows that CSR implementation contributed significantly to improved company performance, measured by balanced scorecard (BSC) perspective. The wider perspective of CSR implementation adopted by industrial companies, the higher performance, the better financial performance (profit) as well as an increase in nonfinancial performance (customer perspective, business process, and learning and growth). This study findings show the importance to integrate CSR implementation with company strategy formulation to contribute benefits optimally, both to improve performance and company sustainability. The research results provide implications for regulators related to CSR implementation in business organizations, in order to give more space and independence for company in determining the approach, methods and forms of CSR implementation programs integrated with each corporate strategy.
